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CORPORATE PROFILE 

Guelph Hydro Electric Systems Inc. (Guelph Hydro) is a regulated 
electricity distribution company that builds, operates and maintains 
essential infrastructure and provides services to deliver electricity safely 
and reliably to more than 55,000 customers in the City of Guelph and the 
Village of Rockwood, Ontario.  

Guelph Hydro is regulated by the Ontario Energy Board, a Crown 
Corporation that has broad powers related to licensing, rules of conduct 
and services, compliance, performance, as well as the regulation of rates 
charged by Guelph Hydro and 69 other local electricity distribution 
companies in Ontario. 

The Legislature and Government of Ontario, through the Ministry of Energy, sets the legal and 
policy framework—passing legislation and issuing regulations—that govern the energy sector. 

Our Mission 

To be ranked as one of Ontario’s top electrical utilities; trusted by stakeholders to provide 
continually increasing value while playing a leading role in the rapidly transforming energy 
sector. 

Our Strategic Imperatives 

Guelph Hydro’s key strategic imperatives are aligned with the objectives of our shareholder, 
Guelph Municipal Holdings Inc., and the City of Guelph. They ensure we live up to the public 
trust invested in us to provide a safe and reliable supply of electricity while meeting changing 
customer needs and expectations, and achieving sustainable and profitable business growth.  

  

 

FINANCIAL PERFORMANCE AND GROWTH – Control costs and realize efficiencies; 

increase shareholder dividends; develop new revenue streams 

 

OPERATIONAL EXCELLENCE – Foster a high-performance culture and be a great 

place to work; enhance process improvement capability; leverage technology with 

every business process 

 

CUSTOMER AND COMMUNITY FOCUS – Ensure competitive rates; improve the 

customer experience; meet energy conservation targets and contribute to 

community sustainability 

 
 
 
 

 

Our Shareholder 
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A MESSAGE TO OUR STAKEHOLDERS  

On behalf of the Board of Directors, management team and our workforce of 124 dedicated 
employees, we are pleased to present the Guelph Hydro Electric Systems Inc. 2016 Year-in- 
Review Report to our shareholder, Guelph Municipal Holdings Inc. 

This report provides an overview of the company’s achievements in advancing key elements of 
the company’s business strategy. In the interest of transparency, also included are high-level 
financial results that are contained within the consolidated financial statements of Guelph 
Municipal Holdings Inc.1 

Guelph Hydro continues to provide excellent value for our shareholder, customers and the 
community, achieving a healthy financial outcome in 2016 while meeting operational 
performance targets, enhancing customer services, finding efficiencies and embracing 
innovation and growth. 

Financial Highlights 

A financially stable company, Guelph Hydro has a strong balance sheet and has been rated as 
“A” with a stable outlook by Standard & Poor’s. 

Guelph Hydro Electric Systems Inc. 2016 Financial Highlights 
(millions of dollars) 

Electricity Distribution Service and Other Revenues $33.4 

Total Assets $228.3 
Capital Expenditures $14.8 
Dividends Paid $3.0 
Long-Term Debt $94.3 
Total Equity $68.7 
Net Income $7.1 

 

In 2016, Guelph Hydro provided our shareholder, Guelph Municipal Holdings Inc., with a 
dividend of $3 million and achieved a book return on equity of 10.57 per cent. 

                                                
1 Consolidated financial statements for Guelph Municipal Holdings Inc. can be found on the City of 
Guelph website at: http://guelph.ca/living/environment/energy/gmhi/  

Serving more than 55,000 customers and with assets of $228 million, Guelph 

Hydro is among the top performers in Ontario’s electricity distribution sector 

with noteworthy achievements in safety, energy conservation, efficiency, 

customer service, reliability and outage communications. 

http://guelph.ca/living/environment/energy/gmhi/
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Economic Impact 

It is important to note that dividends are only a small portion of the value Guelph Hydro 
contributes to the economy. In 2016, the communities served by Guelph Hydro and the 
Province of Ontario derived more than $65.2 million in in economic benefits2 from the 
company’s operations. Added to this are the many non-financial, environmental and social 
benefits outlined in this report. 

 

  

                                                
2 To measure our financial impact, Guelph Hydro calculates the value generated and distributed including 
operating costs, employee compensation, capital expenditures, dividends, payments to capital providers 
and government, energy conservation incentives, and payments to customers who generate electricity 
under Feed-in-Tariff (FIT) and microFIT contracts. 

 
Positively Impacting the Local Economy 
(millions of dollars) 
 
Operating Expenses 
Property taxes, water costs, facility costs, professional fees, local purchasing, 
employee compensation and benefits, etc. 
 

$22.6 

Dividends 
Dividends paid to our shareholder, Guelph Municipal Holdings Inc. 
 

$3.0 

Capital Expenditures 
Capital expenditures to serve the needs of the business and the growing 
community 
 

$14.8 

Payments to Capital Providers and Government 
Interest and payments in lieu of taxes 
 

$9.0 

Energy and Conservation Program Incentives 
Includes Save on EnergyOM conservation program incentives and payments to 
residents and businesses who generate renewable electricity  
 

$15.8 
 

 

$65.2 million in direct economic value 
 

 OM Official Mark of the Independent Electricity System Operator. Used under licence. 
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Operational Excellence 

Guelph Hydro is performing exceptionally well from an operational standpoint with customers 
continuing to enjoy a safe and reliable supply of energy and customer services that rank among 
the best in the province. 
 
Guelph Hydro’s results in key performance categories are reported on the annual Guelph Hydro 
scorecard, which is posted on the Guelph Hydro and Ontario Energy Board websites. Although 
final 2016 results will not be compiled until September 2017, preliminary results indicate that the 
company met or exceeded all performance targets set by the Ontario Energy Board.  

 

  

https://www.oeb.ca/documents/scorecard/2015/Scorecard%20-%20Guelph%20Hydro%20Electric%20Systems%20Inc..pdf
https://www.oeb.ca/documents/scorecard/2015/Scorecard%20-%20Guelph%20Hydro%20Electric%20Systems%20Inc..pdf
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Customer Satisfaction 

Thanks to the hard work and professionalism of all employees who interact with our customers 
during a workday, customer satisfaction remains high with 89 per cent of the 400 residential and 
commercial customers who participated in a comprehensive telephone survey indicating they 
are satisfied3 with the services provided by Guelph Hydro. This score is five per cent higher than 
the Ontario utilities benchmark.  

 

Recognizing that consumer expectations are changing, the company is actively engaging 
customers to better understand their preferences and working to continually improve information 
and services. For example, in 2016, estimated restoration times now appear on our power 
outage map and are communicated by Twitter.  

                                                
3 Per cent of total respondents who indicated they are “very or fairly satisfied” with Guelph Hydro services 

89% 

Overall Customer Satisfaction Score 

92%  
Delivers 

consistent, 
reliable 
energy 

88%  
Provides 
excellent, 

quality services 90%  
Delivers on its 

service 
commitments 

91%  
Reliability 

meets 
expectations 

87%  

Is a trusted 
and 

trustworthy 
company 

88%  

Quickly handles 
outages and 

restores power 
 

91%  
Electricity 
safety is a 
top priority 
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STRATEGIES FOR FUTURE GROWTH 

Although Guelph Hydro is a financially and operationally sound local distribution company that is 
fully capable of meeting near-term challenges, we are mindful of the current political 
environment, advances in technology, and changes in customer expectations and behaviour 
that are resulting in the rapid transformation of the electricity sector and the evolution of existing 
utility business models.  

Guelph Hydro continues to facilitate the adoption of alternative energy sources in the 
community. In 2016, the company connected five Feed-in-Tariff (FIT) and 45 microFIT solar 
installations to the grid bringing the total of such connections in the City of Guelph and Village of 
Rockwood to 38 FIT and 365 microFIT installations with a nameplate capacity of more than 8 
megawatts and 3 megawatts respectively. Solar installations on the rooftops of Guelph Hydro’s 
head office and service centre, and the Arlen transformer station generated 139 megawatt-
hours of electricity for the Ontario grid. 

With an eye on the future, Guelph Hydro has established new partnerships and will be 
conducting research and development work associated with smart grids, microgrids, energy 
storage, and electric vehicle charging stations and networks. We have also expanded services, 
for example, by providing Control Room operations for a neighbouring utility and storm water 
billing services for the City of Guelph.  

Mid-way through 2016, the Strategies and Options Committee, formed by the City of Guelph as 
a Committee of Guelph Municipal Holdings Inc., started to review ownership options for the 
company to ensure the community is getting the best long-term value from this important City 
asset. In January, 2017, Guelph City Council voted to explore opportunities to merge Guelph 
Hydro with other publicly-owned utilities and compare these with maintaining full ownership. The 
Chair and Vice-Chair of the Board of Guelph Hydro Electric Systems Inc. will be representing 
the corporation on this Committee in 2017. 

We would like to thank the Board of Directors for their dedication, leadership and guidance in 
helping to establish and oversee the realization of a strategic direction for Guelph Hydro as the 
utility industry transforms. 

We would also like to commend Guelph Hydro employees for continuing to work safely while 
providing superior customer service, completing significant business objectives and positioning 
the company to take advantage of future opportunities. The successes achieved by Guelph 
Hydro in 2016 are a testament to their ongoing hard work and commitment to our customers 
and the community.  

 

 
 
Jane Armstrong     Pankaj Sardana 
Board Chair      Chief Executive Officer       
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CUSTOMERS AND ELECTRICITY CONSUMPTION 

Although Guelph and Rockwood are both growing communities, Guelph Hydro recorded a drop 
in electricity consumption in 2016 when compared against 2015 results. This reduction can be 
attributed to several factors including:  

• Customer adoption of energy conservation and energy efficiency measures 
• Behind-the-meter, customer-owned generation 
• Four customer-owned net metering installations 
• Some impact from weather-related differences in heating and cooling days 

 

CUSTOMERS AND CONSUMPTION 2016 2015 

Total electricity customers 54,996 customers 54,099 customers 
Total electricity consumed 1,719 gigawatt-hours 1,807 gigawatt-hours 

 

RESIDENTIAL CUSTOMERS 2016 2015 

Residential accounts 50,270 customers 49,417 customers 
Total electricity consumed 377 gigawatt-hours 396 gigawatt-hours 
Average monthly consumption 625 kilowatt-hours 669 kilowatt-hours 

Typical Ontario household monthly 
consumption4 

750 kilowatt-hours 800 kilowatt-hours 

 

COMMERCIAL CUSTOMERS5 2016 2015 

Commercial accounts 4,721 customers 4,677 customers 
Total electricity consumed 1,106 gigawatt-hours 1,114 gigawatt-hours 

 

LARGE INDUSTRIAL USERS6 2016 2015 

Large industrial accounts 5 customers 5 customers 
Total electricity consumed 236 gigawatt-hours 297 gigawatt-hours 

 

FEED-IN TARIFF CUSTOMERS 2016 2015 

Feed-in-Tariff (FIT) accounts 38 customers 33 customers 
Electricity generated 10,307 megawatt-hours 9,208 megawatt-hours 
MicroFIT accounts 364 customers 319 customers 
Electricity generated 3,163 megawatt-hours 2,576 megawatt-hours 

                                                
4 Ontario Energy Board - 2016 
5 Includes unmetered scattered loads, sentinel lighting and street lighting 
6 More than 5,000 kilowatts 
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AFFORDABLE DISTRIBUTION RATES FOR CUSTOMERS 

When applying to the Ontario Energy Board for new distribution rates, Guelph Hydro 
endeavours to keep rates affordable while generating enough revenue to support capital 
projects to upgrade and expand the network to meet the needs of our growing communities. 

Prudent capital investment and effective cost control enable us to ensure the efficiency of our 
operation and ongoing affordability of our services. 

Our ability to run an efficient and productive operation can be measured by comparing our 
operation, maintenance and administration (OM&A) costs per customer against those of other 
utilities. The graph below indicates that Guelph Hydro’s operation, maintenance and 
administration costs per customer in 2015 were about average when compared against the 69 
other utilities in the province. Guelph Hydro’s OM&A costs per customer for 2016 were $284. 
Comparative information from other utilities will not be available until sometime during the 
summer of 2017. 

  

 -

 200
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 1,200

Operation, Maintenance and Administration
Costs per Customer

2015

GUELPH HYDRO 
ELECTRIC SYSTEMS INC.

$281
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UNDERSTANDING ELECTRICITY CHARGES 
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OPERATIONAL EXCELLENCE 

Working Safely  

Guelph Hydro achieved two important milestones in safety in 2016.  
 
First, the personal commitment of each of our employees to work safely was evidenced by the 
achievement of one million hours without a lost time incident in 2016.   
 
Secondly, the company was presented with a Certificate of Recognition (COR™) by the 
Infrastructure Health and Safety Association (IHSA) attesting to the quality of the company’s 
health and safety management system.  
 
Guelph Hydro’s efforts in the community to raise awareness about electrical hazards included 
conducting a public safety awareness telephone survey, attending emergency preparedness 
days, making presentations at schools and sponsoring radio advertisements.  
 

Investing to Meet the Needs of a Growing Community  

In 2016, Guelph Hydro invested $13.5 million in electricity distribution infrastructure to serve the 
needs of the growing communities of Guelph and Rockwood. 

In addition to providing connections for 858 newly constructed buildings, the company continued 
to invest prudently to upgrade the electricity distribution network to accommodate more and 
different sources of renewable energy as well as the anticipated increase in home-based 
electric vehicle charging systems. 

Assets 

Total assets $228.4 million 
Overhead lines 420 kilometres 
Underground cable 712 kilometres 
Total circuit length 1,132 kilometres 
Municipal transformer stations 1 transformer station 
Substations 2 substations 
Transformers 5,903 
Poles 10,765 
Fleet vehicles 42 including an electric van and a hybrid bucket truck 
LEED®-certified office building7 1 

                                                
7 LEED® - Leadership in Energy and Environmental Design is a rating system that is recognized as the 
international mark of excellence for green building in 150 countries. 
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Reliability 

Increased investments in smart grid technologies that reduce the number and duration of power 
outages are benefitting customers any time the lights go out. As a result, Guelph Hydro 
achieved a system reliability index of 99.991 per cent in 2016, evidence that the company 
operates one of the most reliable electricity distribution networks in the province. 

Peak Demand 

Summer – with / without embedded generation 
 

292 / 308 megawatts 

Winter – with / without embedded generation 
 

254 / 262 megawatts 

Historical peak demand – summer – without generation 
 

308 megawatts in 2016 

Historical peak demand – winter – without generation 
 

270 megawatts in 2014 

 

 

Distribution System Reliability8 
 
Index of Reliability 
Excluding upstream loss of supply 
Including upstream loss of supply 
 

99.991% 
99.987% 

SAIDI9 – System Average Interruption Duration Index 
Excluding upstream loss of supply 
Including upstream loss of supply 
 

0.79 = 47 minutes 
1.08 = 65 minutes 

SAIFI10 – System Average Interruption Frequency Index 
Excluding upstream loss of supply 
Including upstream loss of supply 
 

1.41 interruptions 
2.19 interruptions 

CAIDI11 – Customer Average Interruption Duration Index 
Excluding upstream loss of supply 
Including upstream loss of supply 
 

0.56 = 33 minutes 
0.49 = 30 minutes 

  

                                                
8 Reliability indicators 

Distribution system reliability includes (SAIFI, SAIDI, CAIDI) include all planned and unplanned 
interruptions lasting more than one minute. Loss of supply refers to customer interruptions caused by 
an outage that occurs upstream of the Guelph Hydro Electric Systems Inc. distribution system. 

9 SAIDI = total hours of customer interruptions divided by total customers served 
10 SAIFI = Total customer interruptions divided by total customers served 
11 CAIDI = SAIDI/SAIFI 
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CREATING A FIRST-CLASS CUSTOMER EXPERIENCE 

At Guelph Hydro, we value our customers and endeavour to provide a responsive, first-class 
customer experience. 

2016 Customer Service Highlights 

200,000 Visits to our website 
33,958 Incoming telephone calls from customers 
21,000 Visits to our mobile site 
9,734 Opened and closed accounts 
4,365 Customer emails 
4,200 Twitter followers 
3,912 Used online move-in/move-out forms 
2,604 Online chat sessions 
2,460 Used Intelligent Voice Response (IVR) to get account balance 
1,327 Tweets sent 

 

Customer Satisfaction Survey Results 

To determine the satisfaction of customers with the quality of the service we provide, we 
contracted with UtilityPULSE to conduct an Electric Utility Customer Satisfaction Survey. This 
survey, which consisted of one-on-one telephone interviews with 40012 randomly selected 
residential and small commercial customers, was conducted in January 2017 and reflects 
customer attitudes based on past interactions with the company. 

As illustrated on page 5, survey results indicate that 89 per cent of customers are very or fairly 
satisfied with the services provided by Guelph Hydro. This score is five per cent higher than the 
Ontario utilities benchmark but lower than the 96 per cent satisfaction score Guelph Hydro 
achieved in 2013, the last year in which we did this survey.  

However, to put this in context, many utilities in Ontario have experienced a similar drop during 
this period which reflects general public dissatisfaction with rising electricity prices and the fact 
that more Ontario consumers are having difficulty paying their hydro bill. 

We were pleased to see that we received high scores for reliability, outage responsiveness and 
the accuracy of bills. (See scores on page 5.)  

A summary of the results of the 2017 Electric Utility Customer Satisfaction Survey conducted by 
UtilityPULSE can be found on the Guelph Hydro website at www.guelphhydro.com.  

                                                
12 85 per cent residential customers, 15 per cent commercial customers 

http://www.guelphhydro.com/
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What Our Customers Say About Our Service 

Guelph Hydro’s Customer Call Centre, located in Guelph, is staffed by a talented team of 
employees who receive excellent training and possess an in-depth knowledge of our business. 
We know their ability to promptly and accurately respond to the myriad of questions posed by 
customers on the telephone, via email or during online chat sessions, results in highly satisfied 
customers. 

Field crews, engineering staff, energy conservation team members, metering employees and 
others also interact one-on-one with customers and provide excellent customer service while 
making repairs, overseeing construction projects, solving problems and answering questions.  

Results of the 2017 Customer Satisfaction Survey reveal that a large majority of our customers 
find our employees professional, customer focused, courteous and easy to do business with. 
The scores in the table below are all significantly above the Ontario benchmark. 

  

 

 

 

66%

70%

73%

73%

80%

81%

82%

83%

84%

Time it took to contact someone

Quality of information provided

Knowledge of staff who dealt with you

Helpfulness of staff who dealt with you

Time it took to contact someone

Level of courtesy

Customer-focused and treats customers as…

Deals professionally with customers'…

Is 'easy to do business with'

Customer Service



14 | P a g e  
 

LEADING IN ENERGY CONSERVATION 

In 2016, Guelph Hydro continued to help reduce greenhouse gas emissions by championing 
energy conservation in the community. The success of the company’s Conservation and 
Demand Management efforts was proven in 2015 when the Ontario Energy Board announced 
that Guelph Hydro exceeded 
the four-year electricity 
consumption and demand 
reduction targets set by the 
province. Guelph Hydro was 
one of only five electricity 
distribution companies in the 
province to exceed both 
targets.  

In 2016, Guelph Hydro’s 
Conservation and Demand 
Management Team was 
presented with a Connecting 

Today – Powering Tomorrow 
plaque by Ontario’s 
Independent Electricity 
System Operator (IESO) in 
recognition of the company’s 
outstanding achievements in 
promoting Save on EnergyOM 

conservation programs in the 
community. 

 

  

Outstanding results achieved in energy conservation thanks to the 
efforts of the Guelph Hydro Energy Conservation and Demand 
Management Team - (left to right) Ian Garrett, Matt Weninger, 
Giorgio Boccalon, Kevin Pratt, Colleen Pearse and Julie Wildgoose. 

 OM Official Mark of the Independent Electricity System Operator. Used under licence. 
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Conservation First Framework Targets for 2020 

Ontario’s 2015-2020 Conservation First Framework maps out the province’s energy 
conservation goals over the next six years, emphasizing a coordinated effort within all stages of 
energy planning, as well as more effective teamwork among sector partners, including gas 
utilities and local distribution companies (LDCs), like Guelph Hydro.   

The goal of the Conservation First Framework is a total reduction of 8.7 terawatt-hours of 
electricity consumption in Ontario by December 31, 2020 — 1.7 terawatt-hours to be achieved 
through conservation projects with transmission-connected customers, and 7 terawatt-hours 
from conservation programs delivered by LDCs to residential and business customers across 
the province.  

The Conservation First Framework reflects an evolution of conservation planning and 
management in Ontario. It emphasizes the role of Ontario’s LDCs by enabling them to better 
tailor conservation planning to meet the needs of their local communities and the larger region. 

Collectively, Ontario’s LDCs are responsible for planning cost-effective ways to reduce 7 
terawatt-hours of electricity consumption by December 31, 2020, with individual targets 
assigned to each.  To meet these targets, LDCs have developed their own six-year plans for 
delivering energy conservation programs to their customers, assisted by the tools, support and 
guidance of the IESO. 

Guelph Hydro’s target is to reduce consumption in Guelph and Rockwood by a total of 99.04 
gigawatt-hours. The company’s six-year CDM plan outlines the province-wide programs that will 
be offered to customers and proposes several pilot programs that could be launched if approved 
by the IESO. 

 

On Track to Achieve 2020 Target 

In 2016, the company continued its success in promoting Save on EnergyOM conservation 
programs; distributing almost $7 million in Save on EnergyOM incentives from the IESO and 
Guelph Hydro to customers who took advantage of a number of programs including: 

• Process and Systems Upgrade Program 
• High Performance New Construction 
• Retrofit Program 
• Heating and Cooling Program 
• Coupon Program 

Preliminary results indicate the company has 
already achieved 79 per cent of the new six-year 
energy conservation target set for 2020.  

 

 OM Official Mark of the Independent Electricity System Operator. Used under licence. 
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SUPPORTING THE COMMUNITY 

As a corporation, Guelph Hydro provides a variety of social benefits to the communities of 
Guelph and Rockwood by: 

• Providing more than 120 local jobs 
• Supporting powerline training programs at local colleges by providing instructors and 

donating two $1,000 bursaries  
• Supporting low income customers by contributing $38,000 to the Low-Income Energy 

Assistance Program (LEAP) delivered through local social service agencies 
• Promoting the Ontario Electricity Support Program via bill inserts and website banners 
• Providing over $450,000 in Save on EnergyOM incentives to Guelph Hydro business 

customers.  These customers invested over $2 million locally to reduce the annual 
consumption in their facilities, plants and processes by almost $500,000 

• Providing “Understanding Your Hydro Bill and the Ontario Electricity Industry” 
educational sessions for new Canadians, seniors and low income customers 

• Donating 500 trees to Trees for Guelph representing one tree for every ten customers 
who signed up for paperless ebilling in 2016 

 
Charitable Giving 

At Guelph Hydro, we take great pride in the time and effort our employees contribute to 
community well-being. In 2016, employees raised money for several worthy causes including: 

• Wyndham House 
• Red Cross Alberta Fires Fund 
• Guelph Humane Society 
• Guelph & Wellington Children’s Foundation Adopt-a-Family program and breakfast 

program 
 
In addition, more than $60,000 was donated to the United Way. This accomplishment was 
recognized by the United Way with a United Way Business and Finance Division Spirit Award. 
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CORPORATE GOVERNANCE 

Guelph Hydro Electric Systems Inc. is 100 per cent owned by Guelph Municipal Holdings Inc., 
which, in turn, is wholly owned by the City of Guelph. 

Guelph Municipal Holdings Inc., is guided by the community vision and strategic priorities of 
Guelph City Council. Its Board reports directly to Council and, thus, to Guelph citizens.  

As shareholder, Guelph Municipal Holdings Inc. appoints the Board of Directors for Guelph 
Hydro Electric Systems Inc. The Guelph Hydro Electric Systems Inc. Board of Directors consists 
of five independent directors and three representatives of the City of Guelph. 

Integrity and Ethics 

Guelph Hydro Electric Systems Inc., its Board and its management are committed to the highest 
standards of corporate governance and business ethics. The Board, through its Governance 
and Risk Committee, continually evaluates and enhances the Corporation's governance and 
business practices through a process of self-evaluation and continuous improvement. 

Although not publicly traded, the Board and management team target compliance with the 
corporate governance rules and guidelines of Canadian Securities regulators and the 
requirements of the Ontario Energy Board’s Affiliate Relationships Code. 

Risk Management 

The Board and Board committees have specific oversight responsibility for risk management as 
follows: 

• The Board evaluates risks associated with major investments and strategic initiatives 

• The Board oversees the implementation and effectiveness of programs to ensure safety, 
ethics, and compliance with legal, regulatory and environmental obligations 

• The Governance and Risk Committee addresses the guidelines and policies that govern 
the processes for assessing and managing major risks and allocates to other Board 
committees the specific responsibility to oversee identified enterprise risks 

• The Human Resources and Compensation Committee oversees the human resources 
regulations, policies and practices including compensation that fit their scope 

• The Finance and Audit Committee oversees risk issues associated with overall financial 
reporting and disclosure processes.  
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Board of Directors 

        

The Board of Directors consists of (left to right):  
Jane Armstrong, Chair16, Robert M. Bell, Vice-Chair13,14,16, Phil Allt14, Marika Hare13,15, Robert J. 
Huggard14,15, George Mitges13,14,15, Mike Salisbury13, and Derrick Thomson16. 

 

Corporate Officers and Leadership Team 

   

Corporate Officers are not members of the Board and consist of (left to right):  
Pankaj Sardana, Chief Executive Officer; Nicole Mailloux, Vice President Human Resources, and 
Seymour Trachimovsky, Corporate Secretary. 

        

The Leadership Team consists of (left to right):  
Dan Amyot, Director of Information Systems; Cristina Birceanu, Vice-President, Regulatory 
Affairs, Customer Care and Billing; Paul Drone, Acting Director of Operations; Michael Koktan, 
Director of Finance / Controller; Sandy Manners, Director of Corporate Communications; Erik 
Veneman, Vice-President, Innovation and Growth; Matt Weninger, Vice-President, Metering and 
Conservation; and Michael Wittemund, Vice-President, Engineering and Operations.

                                                
13 Finance and Audit Committee – Robert M. Bell, Chair 
14 Human Resources and Compensation Committee – Robert J. Huggard, Chair 
15 Governance and Risk Committee – George Mitges, Chair 
16 Guelph Municipal Holdings Inc. Strategies and Options Committee – Derrick Thomson, Co-Chair, Jane 

Armstrong, Co-Chair 
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Guelph Hydro Electric Systems Inc. 
395 Southgate Drive 
Guelph, ON N1G 4Y1 

Telephone. 519-822-3017 

Email: info@guelphhydro.com 

Website: www.guelphhydro.com 

 @GuelphHydro 

 Guelph Hydro Electric Systems Inc.  

 

Alternate formats of this report are available upon request 
in accordance with the Accesibility for Ontarians with 
Disabilities Act, 2005. 

mailto:info@guelphhydro.com
http://www.guelphhydro.com/

